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OBJECTIVE

Increase Facebook mobile app installs while reducing
CPI. New users should convert to subscribers at the

normal rate.
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Doug Wheeler | VP Marketing Real Networks

"ConsumerAcquisition is relentless in their pursuit of growth and optimization of subscribers and app
installs on our behalf. They have decreased cost-per-install and increased mobile installs 1000%. They
work with our team to optimize Facebook & Twitter mobile app installs, Google acquisition and landing pages.

They have successfully scaled our business and we continue to be impressed with their 24/7 responsiveness.”
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